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Abstract 
Review of researches in relation to professional ethics in the accounting profession indicates that researches done 
in these cases have not been implemented in different countries and professional ethics , in practice, is not 
efficiently run in that, during the prior researches, barriers to implement professional procedure were categorized 
in to two uninformed and informed implementation .Informed implementation was identified as one of the most 
important factors considering the fact that each of mentioned factors is resulted from frequent number of other 
agents. Nowadays, the social responsibilities of Corporates are considered an inseparable section of books and 
financial economic articles around the world . In the past few years, accountability, especially in industrialized 
countries, has highly been important and focused. Most new accounting systems are designed according to social-
responsibility concept .These days, the role of commercial units in societies have gone under a considerable 
number of changes in that that commercial units are expected not only think about increasing the profits but also 
be accountable and beneficial to societies with which they are interacting. Commercial units cannot escape from 
the societies and societies are not able to exist without them. Therefore, a mutual link exists between commercial 
units and societies. 
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Introduction 
A noticeable number of definitions exist in terms of 
social responsibilities of Corporates ranging from 
simple to complex ones including a broad range of 
words and ideas such as Corporate 
sustainability ,Corporate citizenship ,and 
Corporate responsible investment .Although ,a 
substantial amount of effort have been made for 
better perception and development of a 
comprehensive and coherent definition .Generally , 
social responsibilities of Corporates are dealing 
with the relationships between corporates and 
societies and in particular this concept studies the 
effects of corporate activities on individuals and 
societies . Some critics indicate that social 
responsibility concept has enabled executive 

mangers of corporates to determine the social 
undertaking based on their own opinions. Other 
critics point out to financial scandals of large 
companies such as Enron and World Com and 
express that despite corporate –accountability 
movement, these scandals prove that these 
corporates and mangers just think about their own 
benefits and the corporate social responsibility is 
just a beautiful term. Apart from the concept of 
social responsibility, many of corporate are 
doubtful about corporate incentives in terms of 
program and their social responsibility activities 
(Hassas Teganeh and Barzgar) 
 
Business ethics 
Business ethics from applied ethics contains the 
collective beliefs and value system of one business 
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owners governing the way of behavior, 
responsibilities of its members in front of society, 
against each other, and against people who use the 
services of profession`s employees. (Ali 
Madad ,2010) 
According to wide range of users of financial 
information obtained from accounting operation, 
intellectual structures, and their requirements, 
fundamental factors to present information in 
order to meet such needs contain:  
1. Being understandable: the accounting language, 
especially in reporting, should be in a way that 
users of financial information are simply able to be 
informed about the report in direction of their 
needs. 
2. Bing trustable: Financial informa on users need 
to trust reports taken form accounting operation in 
order to make appropriate decision in future. This 
task is highly difficult due to widespread opinions 
and different attitudes from one financial 
report ,its intentions, and natural goals . 
3. Documenting financial transactions and financial 
effects: documenting is a historiography.  
Based on these three fundamental factors, it is 
clear that, in addition to criteria, registration 
techniques, classification, extraction and 
presentation of results obtained from financial 
operations in the forms of accountancy reports, 
another phenomenon is needed to accomplish such 
goals and that is ethics. (Sadeghi,2008) 
 
Compilation records of ethics of professional 
accountants in the world 
In countries where professional societies of 
accountants have a long history, from years ago, 
coded ethics were written, edited, completed, and 
implemented by various professional associations 
during passing time and effective measures were 
taken in the context of establishing unified system 
of professional behavior for all professional 
accountants at the national level .In international 
level , international Federation of Accounting 
formed a committee called "professional ethics 
Committee " and this commi ee compiled 
professional accountants` ethics in 1996 to be used 
as pattern and guide for associations and 
professional societies from federation`s members . 
International federation knows the essentials in 
this guide as the minimum necessary theoretical 
requirements to achieve the common goal which is 
validity and popularity of professional societies of 
accountants and professional societies, 
associations, and members are required to adhere 
to this minimum; however, compilation of wider 
range of conditions and requirements are allowed 
in terms of following professional ethics in coded 
professional ethics of National Association. When a 
given country has prohibited for some rules of 

international professional ethics, national 
associations are required to follow the law but 
they need to obey the final goal of ethics and other 
rules. (Willson ,2011) 
 
Compilation records of ethics of professional 
accountants in Iran 
In Iran ,the first association to compile 
professional ethics was Association of Iran expert 
accountants .This association prepared 
disciplinary regulations for its members in 1985 in 
that the second chapter discuss about the 
professional ethics .In March 1998,technical 
commi ee of Audit organization compiled 
professional ethics which was mandated by 
confirmation of board of directors and approval of 
Organization General Assembly in 2008.This text is 
somehow the transla on of Interna onal Federa on 
Accountants ethics passed in 1996 except for the 
fact that some points have been modified and 
rewritten according to condi ons and situa on of 
Iran .In 2003,Iran Associa on of Cer fied Public 
Accountants compiled its professional ethics a er 
approval of Board Commi ee on February 
17th ,2004 and signed and mandated by Economy 
minister .(Ali Madad Mostafa ,2010). 
 
Professional ethics in practice 
While studying the barriers to implement 
professional ethics of accountancy in Iran, Tavousi 
and his colleagues divided these barriers of 
implementing professional ethics in two main 
branches including informed and uninformed 
implementation considering the fact that informed 
implantation has got a higher role in comparison 
with uninformed implementation. (Tavousi et all, 
2012) 
Factors which cause failure and lack of following 
the professional ethics are as following:  
1. Financial interests: financial interests or other 
interests of a professional accountant to his close 
relatives can create the risk of violation of the 
principles of honesty and neutrality. 
2. Revision: in cases where the results of the work 
or the judgment of professional accountant are 
challenged, and he is forced to re-evaluate and 
revise it, the risk of violating the principle of 
neutrality is violated. 
3. Support or disapproval: in cases where the 
professional accountants stand position in favor of 
or against their employers, they might violate the 
principle of neutrality. 
4. Propinquity: when professional accountants 
trust their employers due to the close relationship, 
knowledge of the issues, or knowing the 
characteristics of their employers, the risk of 
violating the fundamental principles are created. 
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5. Threat: professional accountants may violate 
fundamental principles because of threats, fear the 
employers or powerful people, or other pressures. 
 
Definition of accountancy of social 
responsibility 
Social accountancy is the process of collecting, 
measuring, reporting transactions, and mutual 
effects of these transactions between commercial 
units and surrounding societies. Social 
accountancy make the ability to perform social 
commitments possible through measuring and 
reporting mutual effects of commercial units and 
surrounding socie es. (Mir Sepasi ,1995). 
In this regard, Rabinson says that social 
responsibility is one of the duties and obligations 
of the Organization in order to derive benefit for 
societies in that the initial purpose of organization 
is to maximize the profits. 
 
Comprehensive defining of corporate social 
responsibility 
The trade responsibility also means corporate 
responsibility in responding to the outcome of the 
activities affecting the community. Corporates 
need to consider the benefits of all beneficiaries 
while making decisions, doing activities, and 
implementing their own operations. Beneficiaries 
are those who are all affected by results, decision’s 
consequences, and corporates` tasks. Internal 
beneficiaries are employees and stock holders, 
directly being influenced by Corporates` decisions 
and implementations and external beneficiaries 
include citizens, customers, providers, 
competitors, government, and social groups. 
Paying attention to beneficiaries’ profits and 
generally societies are essential for corporates and 
they are responsible for all these beneficiaries. 
(Clarkson, 1995) 
 
Dimensions of Corporate social responsibility 
In most researches in terms of moral topics, 
various dimensions including staff, customers, 
environment, hygiene and health, training, rural 
development, and exiting organizations is societies 
have been considered in order to determine the 
social responsibility level of corporates. (For 
instance ,Zaman Khan ,2010 ; Sandhou ,Capour 
2010). 
 
Users of social accountancy information 
As it is realized from the headline, they are people 
who hold the corporates` stock. but we refer to 
Beaver definition to determine the 
beneficiaries .Beaver divided the beneficiaries of 
accountancy information (financial) in to following 
five groups:  
a. Investors, including various and non-various 
investors 

b. Information intermediaries, including financial 
analysts, the determining organization of stock 
rating, consulting organizations, and brokerage 
agencies 
c. Writers of Codification, including board of 
financial accounting standards, the Securities and 
Exchange Commission legislative and Senate in the 
United States 
d. Management, including large companies in 
comparison with small companies as well as public 
[governmental] corporate compared to private 
ones 
e. Auditors, including the national founders 
compared to local institutions and etc.  
Khosh Tinat has divided user groups of social 
accountancy in to seven categories including 
investors, creditors, employees, analysts, 
commercial sides, government, and the public 
(Khosh Tinat , 1994 and 1995). 
 
The goal of social accountancy 
Ramantan names three goals for information of 
social accountancy in 1976:  
1. Determining and measuring the net social 
benefits of a private institute which encompasses 
social costs and internal revenues for the Institute 
and an increase external savings of social sectors 
2. Helping determine whether this performance 
and strategy of a given individual institute is in 
such a way that permanently affects the 
relationship with the environmental resources and 
social sectors? 
3. Access to op mize all social components that 
make informa on related to goals, policies, 
programs, company's performance, and social 
goals interests.  
It seems that the first two goals are related to 
measuring social accountancy which is necessary 
to be done and the third goal is a reporting one. 
This question might be seen in relation to other 
previous two questions because if this measuring 
goal is not well clear, measuring standards cannot 
be developed and the analyses cannot be helpful. 
(Anderson,1980). 
 
Factors directing work to social responsibility 
of corporates 
a. Shrinking the government: In the past, 
governments used to force corporates to follow 
rules and regulations in order to achieve 
environmental and social goals; however, modern 
optional rules have replaced the past procedures 
due to failure in governmental resources and belief 
to removing rules and regulations. 
b. Disclosure: at the moment, work beneficiaries 
such as customers, providers, staff, communities, 
investors, and organiza onal ac vists are 



10 |         J .  P r a c t i c a l  A u d i t .  A c c . ,  2 0 2 0 ;  1 ( 4 ) :  0 1 - 0 6  
 

demanding more disclosure of informa on and 
transparency. (Khalili, 2008). 
In some cases, some countries place other 
beneficiaries such as staff and governmental 
organizations next to investors and pay equal 
attention to their information need. According to 
this ,social disclosure of corporates have received 
attention .(Chaman Gard Khoram Abadi and 
Janani ,2013). 
c. The rule of client: investigation shows that 
behavior of companies has large impact on the 
customers` decisions for purchasing goods and 
products of these companies. In recent study 
conducted by Environs International, the results 
are that one out of each of five customers has 
considered the social performance for making a 
purchase according to his perception and personal 
judgment. 
d. Assessment of investors: according to 
Conference report of social investment in the 
United States in 1999, investors with 
approximately two trillion dollars investment in 
various companies, took some measures such as 
environment and social accountability in to 
account. 
e. Competitive work markets: To be hired, 
employees are far more attentive to performance, 
attitudes, and behavior of their employers; keeping 
skilled staff; and upgrading working conditions 
than the past (beyond factors such as salary and 
benefits) 
f. Suppliers` relationships: many companies have 
done actions to their partners to behave more 
responsible in communities. 
 
Conclusion 
Compiled professional ethics in Iran enjoys an 
appropriate guarantee but, in practice, this 
professional ethics is not implemented well in that 
the barriers to implement such ethics were divided 
in to two informed and uninformed categories. 
Informed implementation was identified as one of 
the most important factors and each of mentioned 
factors is resulted from frequent number of other 
agents. 
In conducted researches, it is shown that 
corporates mangers tend to apply social reporting 
of corporate in limited form aiming to maximize 
the wealth of stock holders. Furthermore, these 
researches have revealed that mangers believe 
that social pressures leads to creation of need to 
responding. (Foroughi et all, 2008). 
Formulating a coherent policy and providing 
appropriate social reports, it seems that it is 
possible to direct corporate to development 
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